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Agenda

* What is Métesplats Samhallssakerhet?
* Who's there?
* Focus 2024

- » What’s happening onsite? The exhibition
; | - :

* Raise Awareness & Invite Customers

* How to capture leads
* Increase visibility onsite -
; Y

Practicalities
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Sweden’s most important
meeting place concerning
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Advisory Board:

SKR

SOFF

Region Stockholm
Lansstyrelserna
Hanaholmen ‘ g
Studieférbundet Vuxenskolan '
Aktuell Sakerhet
Férsvarshdgskolan
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Sakerhetschef
Sakerhetssamordnare
Sakerhetsstrateg
Beredskapschef
Beredskapshandlaggare
Beredskapssamordnare
VD

Affa rsutveckllngsledar
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Sdkerhetschef
Sakerhetssamordnare
Sakerhetsstrateg

- Beredskapschef

Beredskapshandlaggare

Beredskapssamordnare |

VD
Affa rsutveckllngsledar

| Radglvare
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Day 1 - How do we SpEEd Uup the development of Swedens TotaI Defence?

Day 2 - How do we mcrease our ablllty to manage crisis and become more reS|I|ent? |

Att ga‘ fran ord till handling ‘




 How does the threat Iandscape look?
. How does the securlty journey look between Sweden and F|nland?

¢« Total Defence = Where are we?

* How prepared are we from a local and regional point of view? f._ -

Day 1 TOTALFORSVAR Ida Texell
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 Crisis and-Catastrophe — How prepared are we?
* Civil Preparedness — What can we_learn from Ukraine?

* .What resources do we need in Crisis and War?

«  Civil Defence - What.is the mission?

* Asafer sWeden? 3 measures t_hét,need_.t ).k
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+  The public and the individual, Michaela Stenman, SKR -
= Fbrsérjningsfé'rmég’a, Fre_d_ldyJ('jnssbn Hanberg, To_taIférsvérssti'ft'e.lsen :

 Cyber ’S_eic"u_r.ity and Psychologica'IADefence,' Carl Hieath, RISE

TRACKS




How pr_épa red are you?

H

* How do we reach the public?
. WhO volunfeers? '

.  Whatdrivesus?

Allmanheten och individen, Michaela Stenman
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* How doe’é our supply chain look from the authorities point of view?
* How does.our supply chain look from the pub| ic sectors point of view?

. How do we secure supply in the milita ry defence?
* How do we mnovate and stay ahead of the game?

FOrsorjningsberedskap - Freddy Jonsson Hanberg
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E _Inform'ationspéverkan — How do we become more resilient?

 Cyber seéurity - How do we recover, what can we learn?

. How d_d we pre pare for future threats? B

e Which 'ar’-e'sociéties weakest Iinks?-
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Cybersakerhet och psykologiskt férsvar, katarina Pietrzak
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WHAT IS YOUR ROLE?

 PREVENT? REPAIR? RECOVER?
* EFFECT vs SOLUTION

* Deadline for Print Orders:
* Deadline for Stand Orders:



* Vi hjilper er med allt inom
i eckonomi, 16n & HR

Cutsourcing | Interim | Rddglvning







WHAT IS YOUR ROLE?

* THEIR PROBLEMS vs YOUR SOLUTIONS
* MEMORABLE EXPERIENCE vs SELLING
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Increase your visibility
and drive traffic to your
stand... STAND OUT

= Your logo + Stand Number
= Promote an activity in your booth

= Quote or Fun facts




WHAT WILL YOUR EXPERIENCE BE?

* TELLUS — TELL THEM



RAISE AWARENESS

RAISE AWARENESS OF YOUR USE YOUR PERSONAL BANNER: USE YOUR PERSONAL TRACK THE RESULTS CREATE ALERTS
PARTICIPATION ON SOCIAL WEBSITE, EMAIL, LINKEDIN INVITATION LINK
MEDIA AND EMAIL: TOGETHER WITH...

COMPETITIONS, ACTIVITIES,
SESSIONS



LXECOM
Kom ihag - Mot oss pa Personal
& Chefsmassan

-

Smart kan mi rmot:
missa ints ¢

Behalla, Engagera och Attrahera talanger

var stora malsattning att fa vara medarbeiare att
ganisationear.







Distribute your information & Capture Leads

* Smart Badge Readers (wireless sensor on your stand)

 Visit Connect (web application to scan visitors badge with

mobile phone)



Smart-Badge Reader

What it is? A wireless sensor to gather leads and
drive traffic to your exhibitor profile

When visitors touch this with their smart-badge
they will receive an email with a link to your
exhibitor profile

Segment your leads

You will be able to download the details of the
visitors who scanned your smart badge reader
(available after event)




Visit Connect

What is it? A web application to scan the visitors
smart badge and obtain their details. With this
your stand staff can:

Qualify the leads with a pre-set questionnaire

Rate the leads, make a personal note, leave a voice
note or take a picture!

You will be able to download the details of the
visitors whom you have scanned with their
corresponding notes

Keep track of who has scanned who so that the
follow up process is smoother for your stand staff

How do you access it? Your personal access link is
found on your registration confirmation and will
be emailed to you again 1 day before the event
from samhallssakerhet@easyfairs.com




Extra Reader / More Visibility?

EasyGo Plus:

-1 Extra reader

-Logo on the exhibitor list

-Enhance your company profile with a video header

+4000 Kr



Helene Pratt Pernilla Hornfeldt Olivia Casbolt Micaela Jonsson Julia Skold

Head of Cluster Project Manager Sales Executive Program Manager Event Marketeer
. 08-506 650 24 . 08-506 650 93 . 08-506 650 89 . 076-121 82 23 . 076-106 32 35

helene.pratt@easyfairs.com B4 pernillahornfeldt@easyfairscom £ olivia.casbolt@easyfairs.com & micaelajonsson@easyfairs.com & julia.skold@easyfairs.com




Thank you!



	Bild 1: Mötesplats Samhällssäkerhet  19 -20 March, 2024
	Bild 2: WHY?
	Bild 6: Agenda
	Bild 7: Sweden’s most important meeting place concerning civil safety and total defence  
	Bild 8: Advisory Board:  SKR SOFF Region Stockholm Länsstyrelserna Hanaholmen Studieförbundet Vuxenskolan Aktuell Säkerhet Försvarshögskolan 
	Bild 9: Who attends?
	Bild 10: Visitor Profile
	Bild 11: Visitor Profile
	Bild 12: FOCUS 2024
	Bild 13: Att gå från ord till handling
	Bild 14: Day 1: TOTALFÖRSVAR, Ida Texell
	Bild 15: Day 2:SAMHÄLLETS SÄKERHET I KRIS OCH KRIG , Ida Texell
	Bild 16: TRACKS
	Bild 17: Allmänheten och individen, Michaela Stenman
	Bild 18: Försörjningsberedskap - Freddy Jönsson Hanberg
	Bild 19: Cybersäkerhet och psykologiskt försvar, Katarina Pietrzak
	Bild 20: The Exhibtion
	Bild 21
	Bild 22: Interactive
	Bild 23
	Bild 24
	Bild 25
	Bild 26
	Bild 27
	Bild 28
	Bild 29
	Bild 30
	Bild 31
	Bild 32
	Bild 33
	Bild 34
	Bild 35
	Bild 36
	Bild 37
	Bild 38
	Bild 39
	Bild 40: Thank you!

